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Marketing is a universal activity that is widely applicable, regardless of the
political, social or economic systems of a particular country. However, this
doesn't mean that consumers in different parts of the world should be satisified in
the same way.

The 4th edition of International Marketing has been written to enable managers
and scholars to meet the international challenges they face everyday. It provides
the solid foundation required to understand the complexities of marketing on a
global scale.

The book has been fully updated with topical case studies, examples of
contemporary marketing campaigns, the most relevant discussion topics as well
as the most up-to-date theories, references and research findings. It is this
combination of theory and practice that makes this textbook truly unique,
presenting a fully rounded view of the topic rather than an anecodotal or
descriptive one alone.

The book includes chapters on:

* Trade distortions and marketing barriers
* Political and legal environments
* Culture
* Consumer behaviour
* Marketing research
* Promotion and pricing strategies
* Currencies and foreign exchange

Accessibly written and designed, this book is the most international book on
marketing available that can be used by undergraduates and postgraduates the
world over. A companion website provides additional material for lecturers and
students alike.
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Marketing is a universal activity that is widely applicable, regardless of the political, social or economic
systems of a particular country. However, this doesn't mean that consumers in different parts of the world
should be satisified in the same way.

The 4th edition of International Marketing has been written to enable managers and scholars to meet the
international challenges they face everyday. It provides the solid foundation required to understand the
complexities of marketing on a global scale.

The book has been fully updated with topical case studies, examples of contemporary marketing campaigns,
the most relevant discussion topics as well as the most up-to-date theories, references and research findings.
It is this combination of theory and practice that makes this textbook truly unique, presenting a fully rounded
view of the topic rather than an anecodotal or descriptive one alone.

The book includes chapters on:

* Trade distortions and marketing barriers
* Political and legal environments
* Culture
* Consumer behaviour
* Marketing research
* Promotion and pricing strategies
* Currencies and foreign exchange

Accessibly written and designed, this book is the most international book on marketing available that can be
used by undergraduates and postgraduates the world over. A companion website provides additional material
for lecturers and students alike.
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Editorial Review

Review
It is very rare that a single text effectively provides a comprehensive coverage of both macro and micro
issues in international marketing. These authors have done an excellent job of developing a framework that
admiringly integrates both these perspectives. The practical examples that effectively illustrate the concepts
are impressive, as is the breadth of industries covered in the discussions and the way each chapter provides a
rich collection of concepts and strategies. I would particularly applaud the extensive coverage of the cultural
aspects of marketing strategies in multiple chapters. This book is a must for all aspiring managers, who want
to meet international marketing challenges successfully, in a rapidly evolving business context.
–Durairaj Maheswaran, Stern Research Professor of Marketing, Stern School of Business

About the Author
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Users Review

From reader reviews:

Derek Morton:

Information is provisions for anyone to get better life, information presently can get by anyone in
everywhere. The information can be a knowledge or any news even an issue. What people must be consider
if those information which is inside the former life are challenging be find than now is taking seriously
which one would work to believe or which one the resource are convinced. If you receive the unstable
resource then you buy it as your main information we will see huge disadvantage for you. All those
possibilities will not happen with you if you take International Marketing: Strategy and Theory as your daily
resource information.

Mary McCollum:

The book untitled International Marketing: Strategy and Theory contain a lot of information on this. The
writer explains her idea with easy technique. The language is very simple to implement all the people, so do
not worry, you can easy to read it. The book was compiled by famous author. The author gives you in the
new period of time of literary works. You can actually read this book because you can continue reading your
smart phone, or program, so you can read the book in anywhere and anytime. If you want to buy the e-book,
you can wide open their official web-site and also order it. Have a nice go through.



Thelma Olivares:

What is your hobby? Have you heard that will question when you got pupils? We believe that that question
was given by teacher for their students. Many kinds of hobby, Everyone has different hobby. Therefore you
know that little person just like reading or as studying become their hobby. You must know that reading is
very important and also book as to be the factor. Book is important thing to provide you knowledge, except
your teacher or lecturer. You will find good news or update about something by book. Numerous books that
can you choose to use be your object. One of them are these claims International Marketing: Strategy and
Theory.

Ricky Bodkin:

A number of people said that they feel bored stiff when they reading a e-book. They are directly felt it when
they get a half elements of the book. You can choose typically the book International Marketing: Strategy
and Theory to make your own reading is interesting. Your personal skill of reading talent is developing when
you similar to reading. Try to choose simple book to make you enjoy to read it and mingle the impression
about book and reading through especially. It is to be very first opinion for you to like to wide open a book
and go through it. Beside that the publication International Marketing: Strategy and Theory can to be your
new friend when you're experience alone and confuse with what must you're doing of these time.
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