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The leading introductory book on data mining, fully updated and revised!

When Berry and Linoff wrote the first edition of Data Mining Techniques in the
late 1990s, data mining was just starting to move out of the lab and into the office
and has since grown to become an indispensable tool of modern business. This
new edition—more than 50% new and revised— is a significant update from the
previous one, and shows you how to harness the newest data mining methods and
techniques to solve common business problems. The duo of unparalleled authors
share invaluable advice for improving response rates to direct marketing
campaigns, identifying new customer segments, and estimating credit risk. In
addition, they cover more advanced topics such as preparing data for analysis and
creating the necessary infrastructure for data mining at your company. 

Features significant updates since the previous edition and updates you on best●

practices for using data mining methods and techniques for solving common
business problems
Covers a new data mining technique in every chapter along with clear, concise●

explanations on how to apply each technique immediately
Touches on core data mining techniques, including decision trees, neural●

networks, collaborative filtering, association rules, link analysis, survival
analysis, and more
Provides best practices for performing data mining using simple tools such as●

Excel

Data Mining Techniques, Third Edition covers a new data mining technique with
each successive chapter and then demonstrates how you can apply that technique
for improved marketing, sales, and customer support to get immediate results.
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support to get immediate results.
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Editorial Review

From the Back Cover

The newest edition of the leading introductory book on data mining, fully updated and revised

Who will remain a loyal customer and who won't? Which messages are most effective with which segments?
How can customer value be maximized? This book supplies powerful tools for extracting the answers to
these and other crucial business questions from the corporate databases where they lie buried. In the years
since the first edition of this book, data mining has grown to become an indispensable tool of modern
business. In this latest edition, Linoff and Berry have made extensive updates and revisions to every chapter
and added several new ones. The book retains the focus of earlier editions—showing marketing analysts,
business managers, and data mining specialists how to harness data mining methods and techniques to solve
important business problems. While never sacrificing accuracy for the sake of simplicity, Linoff and Berry
present even complex topics in clear, concise English with minimal use of technical jargon or mathematical
formulas. Technical topics are illustrated with case studies and practical real-world examples drawn from the
authors' experiences, and every chapter contains valuable tips for practitioners. Among the techniques newly
covered, or covered in greater depth, are linear and logistic regression models, incremental response (uplift)
modeling, naïve Bayesian models, table lookup models, similarity models, radial basis function networks,
expectation maximization (EM) clustering, and swarm intelligence. New chapters are devoted to data
preparation, derived variables, principal components and other variable reduction techniques, and text
mining.

After establishing the business context with an overview of data mining applications, and introducing aspects
of data mining methodology common to all data mining projects, the book covers each important data
mining technique in detail.

This third edition of Data Mining Techniques covers such topics as:

How to create stable, long-lasting predictive models●

Data preparation and variable selection●

Modeling specific targets with directed techniques such as regression, decision trees, neural networks, and●

memory based reasoning
Finding patterns with undirected techniques such as clustering, association rules, and link analysis●

Modeling business time-to-event problems such as time to next purchase and expected remaining lifetime●

Mining unstructured text●

The companion website provides data that can be used to test out the various data mining techniques in the
book.

About the Author

GORDON S. LINOFF and MICHAEL J. A. BERRY are the founders of Data Miners, Inc., a consultancy
specializing in data mining. They have jointly authored two of the leading data mining titles in the field, Data
Mining Techniques and Mastering Data Mining (both from Wiley). They each have decades of experience
applying data mining techniques to business problems in marketing and customer relationship management.



Users Review

From reader reviews:

Saul Robinson:

Do you certainly one of people who can't read pleasant if the sentence chained within the straightway, hold
on guys this particular aren't like that. This Data Mining Techniques: For Marketing, Sales, and Customer
Relationship Management book is readable through you who hate the perfect word style. You will find the
info here are arrange for enjoyable reading experience without leaving possibly decrease the knowledge that
want to deliver to you. The writer connected with Data Mining Techniques: For Marketing, Sales, and
Customer Relationship Management content conveys thinking easily to understand by many people. The
printed and e-book are not different in the information but it just different such as it. So , do you continue to
thinking Data Mining Techniques: For Marketing, Sales, and Customer Relationship Management is not
loveable to be your top record reading book?

James McDonald:

Many people spending their period by playing outside along with friends, fun activity with family or just
watching TV all day long. You can have new activity to shell out your whole day by examining a book. Ugh,
think reading a book will surely hard because you have to take the book everywhere? It ok you can have the
e-book, delivering everywhere you want in your Smart phone. Like Data Mining Techniques: For Marketing,
Sales, and Customer Relationship Management which is obtaining the e-book version. So , try out this book?
Let's see.

Hilton Rogers:

This Data Mining Techniques: For Marketing, Sales, and Customer Relationship Management is brand new
way for you who has attention to look for some information as it relief your hunger of knowledge. Getting
deeper you in it getting knowledge more you know or else you who still having small amount of digest in
reading this Data Mining Techniques: For Marketing, Sales, and Customer Relationship Management can be
the light food in your case because the information inside this specific book is easy to get by means of
anyone. These books develop itself in the form that is certainly reachable by anyone, that's why I mean in the
e-book contact form. People who think that in publication form make them feel drowsy even dizzy this guide
is the answer. So there is not any in reading a reserve especially this one. You can find what you are looking
for. It should be here for anyone. So , don't miss this! Just read this e-book kind for your better life along
with knowledge.

William Looney:

What is your hobby? Have you heard which question when you got scholars? We believe that that query was
given by teacher on their students. Many kinds of hobby, Everybody has different hobby. And you also know
that little person like reading or as examining become their hobby. You should know that reading is very
important in addition to book as to be the matter. Book is important thing to incorporate you knowledge,
except your own teacher or lecturer. You discover good news or update concerning something by book.



Different categories of books that can you take to be your object. One of them is this Data Mining
Techniques: For Marketing, Sales, and Customer Relationship Management.
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