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Editorial Review

Review
Part I: MARKETING CHANNEL SYSTEMS. 1. Marketing Channel Concepts. 2. Marketing Channel
Participants. 3. The Environment of Marketing Channels. 4. Behavioral Processes in Marketing Channels.
Part II: DEVELOPING THE MARKETING CHANNEL. 5. Strategy in Marketing Channels. 6. Designing
Marketing Channels. 7. Selecting Channel Partners. 8. Target Markets and Channel Design Strategy. Part III:
MANAGING MARKETING CHANNELS. 9. Motivating the Channel Members. 10. Product Issues in
Channel Management. 11. Pricing Issues in Channel Management. 12. Promotion in Marketing Channels.
13. Logistics and Supply Chain Management in Marketing Channels. 14. Evaluating Channel Member
Performance. Part IV: ADDITIONAL PERSPECTIVES ON MARKETING CHANNELS. 15. Online
Channel Systems and Management. 16. Franchise Marketing Channels. 17. Marketing Channels for Services.
18. Global Marketing Channels. Part V: CASES.

About the Author
Bert Rosenbloom earned his Ph.D. at Temple University. He currently is a professor of marketing and Rauth
Chair in Electronic Commerce in the LeBow College of Business, Drexel University, and editor of the
Journal of Marketing Channels. He has served on the editorial boards of several publications including the
Journal of Consumer Marketing, Journal of the Academy of Marketing Science, and Journal of International
Consumer Marketing. Dr. Rosenbloom also serves on the ad hoc review boards of the Journal of Marketing
Research, Journal of Marketing, and Journal of Retailing. He is former president of the International
Management Development Association and former vice president of the Philadelphia Chapter of the
American Marketing Association. Dr. Rosenbloom is a past member of the Board of Governors of the
Academy of Marketing Science. Dr. Rosenbloom is a leading expert on the management of marketing
channels and distribution systems and the author of 10 books and more than 100 articles. His book
Marketing Channels: A Management View, now in its sixth edition, has been the leading college textbook on
marketing channels for over two decades. His book Marketing Functions and the Wholesale Distributor has
been acclaimed in the wholesaling sector for providing the industry with new concepts and analytical
methods to increase productivity in wholesale marketing channels. Dr. Rosenbloom has consulted for a
broad range of industries in manufacturing, wholesaling, retailing, communications, services, and real estate
in the United States and abroad. He has won two teaching awards.

Users Review

From reader reviews:

Ariane Swanson:

Within other case, little persons like to read book Marketing Channels: A Management View. You can
choose the best book if you'd prefer reading a book. Given that we know about how is important any book
Marketing Channels: A Management View. You can add understanding and of course you can around the
world by just a book. Absolutely right, simply because from book you can learn everything! From your
country until foreign or abroad you will be known. About simple issue until wonderful thing you may know
that. In this era, we can easily open a book or maybe searching by internet unit. It is called e-book. You can
utilize it when you feel bored to go to the library. Let's study.



Chad Jones:

Here thing why this Marketing Channels: A Management View are different and trustworthy to be yours.
First of all studying a book is good nevertheless it depends in the content than it which is the content is as
scrumptious as food or not. Marketing Channels: A Management View giving you information deeper since
different ways, you can find any book out there but there is no publication that similar with Marketing
Channels: A Management View. It gives you thrill reading through journey, its open up your eyes about the
thing this happened in the world which is might be can be happened around you. It is possible to bring
everywhere like in park your car, café, or even in your technique home by train. For anyone who is having
difficulties in bringing the branded book maybe the form of Marketing Channels: A Management View in e-
book can be your option.

Catherine Riddle:

Information is provisions for individuals to get better life, information presently can get by anyone in
everywhere. The information can be a know-how or any news even a concern. What people must be consider
when those information which is in the former life are difficult to be find than now's taking seriously which
one is appropriate to believe or which one the actual resource are convinced. If you get the unstable resource
then you understand it as your main information you will have huge disadvantage for you. All those
possibilities will not happen throughout you if you take Marketing Channels: A Management View as the
daily resource information.

Kerry Maye:

Beside this kind of Marketing Channels: A Management View in your phone, it might give you a way to get
closer to the new knowledge or information. The information and the knowledge you might got here is fresh
in the oven so don't possibly be worry if you feel like an old people live in narrow town. It is good thing to
have Marketing Channels: A Management View because this book offers for your requirements readable
information. Do you often have book but you seldom get what it's facts concerning. Oh come on, that wil
happen if you have this in your hand. The Enjoyable arrangement here cannot be questionable, similar to
treasuring beautiful island. Use you still want to miss the item? Find this book in addition to read it from
right now!
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