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Hospitality Marketing: an introduction takes a unique approach to outlining
marketing processes in the hospitality industry.

Ideal for those new to the topic of marketing, this text contextualises the subject
for the hospitality sector. It discusses the eight elements of the marketing mix
with direct reference to the specifics of the hospitality industry and approaches
the whole process in three stages, as would the hospitality marketing manager:

* BEFORE customers visit the hotel / restaurant, the marketing task is to research
the market, manage customer expectations and motivate trial purchase through
product / service development, pricing, location, distribution and marketing
communication.
* DURING the service encounter, the task is to meet or exceed customer
expectation by managing the physical evidence, service processes and employee
behaviour.
* AFTER the service encounter, the task is to audit quality and customer
satisfaction, and promote a longer term mutually beneficial relationship with
customers through relationship marketing initiative.

Hospitality Marketing is a complete learning resource, with real-life examples,
case studies and exercises in the text, plus an accompanying website which
provides solutions to the exercises, further case studies and links to relevant sites
to support both students and lecturers.

* Contextualises the marketing mix for the hospitality industry.
* Contains real-life examples, mini case studies and exercises to illuminate
analysis and help understanding.
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Ideal for those new to the topic of marketing, this text contextualises the subject for the hospitality sector. It
discusses the eight elements of the marketing mix with direct reference to the specifics of the hospitality
industry and approaches the whole process in three stages, as would the hospitality marketing manager:

* BEFORE customers visit the hotel / restaurant, the marketing task is to research the market, manage
customer expectations and motivate trial purchase through product / service development, pricing, location,
distribution and marketing communication.
* DURING the service encounter, the task is to meet or exceed customer expectation by managing the
physical evidence, service processes and employee behaviour.
* AFTER the service encounter, the task is to audit quality and customer satisfaction, and promote a longer
term mutually beneficial relationship with customers through relationship marketing initiative.

Hospitality Marketing is a complete learning resource, with real-life examples, case studies and exercises in
the text, plus an accompanying website which provides solutions to the exercises, further case studies and
links to relevant sites to support both students and lecturers.

* Contextualises the marketing mix for the hospitality industry.
* Contains real-life examples, mini case studies and exercises to illuminate analysis and help understanding.
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Editorial Review

Users Review

From reader reviews:

Douglas Reece:

What do you regarding book? It is not important along with you? Or just adding material if you want
something to explain what you problem? How about your free time? Or are you busy person? If you don't
have spare time to accomplish others business, it is make you feel bored faster. And you have spare time?
What did you do? All people has many questions above. They should answer that question due to the fact
just their can do that will. It said that about publication. Book is familiar in each person. Yes, it is right.
Because start from on guardería until university need this Hospitality Marketing: Principles and Practice to
read.

Lisa Rice:

Reading a reserve tends to be new life style within this era globalization. With looking at you can get a lot of
information that may give you benefit in your life. Having book everyone in this world could share their
idea. Guides can also inspire a lot of people. A lot of author can inspire their own reader with their story or
even their experience. Not only situation that share in the books. But also they write about the knowledge
about something that you need example of this. How to get the good score toefl, or how to teach your sons or
daughters, there are many kinds of book that you can get now. The authors in this world always try to
improve their proficiency in writing, they also doing some exploration before they write on their book. One
of them is this Hospitality Marketing: Principles and Practice.

James Williams:

A lot of people always spent their own free time to vacation or perhaps go to the outside with them family or
their friend. Are you aware? Many a lot of people spent they free time just watching TV, as well as playing
video games all day long. If you need to try to find a new activity honestly, that is look different you can
read any book. It is really fun in your case. If you enjoy the book that you read you can spent the entire day
to reading a publication. The book Hospitality Marketing: Principles and Practice it is extremely good to
read. There are a lot of folks that recommended this book. These people were enjoying reading this book. If
you did not have enough space to deliver this book you can buy often the e-book. You can m0ore quickly to
read this book out of your smart phone. The price is not too expensive but this book provides high quality.

James Yancey:

What is your hobby? Have you heard that question when you got scholars? We believe that that concern was



given by teacher for their students. Many kinds of hobby, Everyone has different hobby. Therefore you know
that little person similar to reading or as looking at become their hobby. You must know that reading is very
important and book as to be the factor. Book is important thing to increase you knowledge, except your
current teacher or lecturer. You get good news or update about something by book. A substantial number of
sorts of books that can you choose to adopt be your object. One of them are these claims Hospitality
Marketing: Principles and Practice.
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