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This book is a resource that examines significant brands and the points of interest
associated with the success (and sometimes failures) of the profiled brands.
Brands in this work span sport, recreation, and beyond, and each chapter sheds
light on actions which have utilized sport business to cultivate brand equity. The
concept of branding is important and has generated great interest in academic and
professional circles. Brands range from a collection of images that represent
products to a variety symbols associated with products and their producers and
consumers build associations and affinities through to these brands. By serving as
the embodiment of the accumulation all the information connected to companies,
people, places, goods, and services, brands profiled in this work will address
successful (and sometimes not so successful) practices and provide points for
discussion and further examination. The information provided in this work can
serve as a stand alone read or as a supplemental text in a variety of academic
settings. To further enhance the information provided in this work, each chapter
is developed to include (1) an Opening Line-up section which overview the
company and the cases being addressed, (2) a basic Timeline identifying relevant
historical events and providing points of reference regarding significant points of
history for the brands, (3) a The Final Score component at the conclusion of the
profile which critically examine industry perspectives and implication regarding
the profiled brands, (4) the identification of key concepts in the Post-Game
Comments section, and the opportunity for further theoretical explorations can
occur through answering issues addressed provide Discussion Questions section
(this section would be useful for facilitating class discussions). Furthermore, web
based resources, tables, side boxes, and figures are provided to offer further
background information for the brands being profiled.
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Editorial Review

About the Author
Jason Lee is a professor of sport management at the University of North Florida.

Users Review

From reader reviews:

Allen Goehring:

Do you have favorite book? Should you have, what is your favorite's book? Guide is very important thing for
us to learn everything in the world. Each publication has different aim as well as goal; it means that book has
different type. Some people feel enjoy to spend their time for you to read a book. They can be reading
whatever they have because their hobby will be reading a book. What about the person who don't like
reading through a book? Sometime, person feel need book when they found difficult problem as well as
exercise. Well, probably you will need this Branded: Branding in Sport Business.

Lisa Martin:

The book Branded: Branding in Sport Business will bring you to the new experience of reading some sort of
book. The author style to explain the idea is very unique. When you try to find new book you just read, this
book very ideal to you. The book Branded: Branding in Sport Business is much recommended to you to
study. You can also get the e-book from the official web site, so you can quickly to read the book.

Kaye Hensley:

People live in this new day of lifestyle always aim to and must have the time or they will get large amount of
stress from both everyday life and work. So , when we ask do people have extra time, we will say absolutely
indeed. People is human not only a robot. Then we ask again, what kind of activity have you got when the
spare time coming to you of course your answer may unlimited right. Then do you ever try this one, reading
books. It can be your alternative in spending your spare time, the book you have read is Branded: Branding
in Sport Business.

Kenneth Garrison:

In this era which is the greater man or who has ability to do something more are more valuable than other.
Do you want to become one of it? It is just simple strategy to have that. What you must do is just spending
your time very little but quite enough to get a look at some books. One of several books in the top collection
in your reading list is usually Branded: Branding in Sport Business. This book which can be qualified as The
Hungry Inclines can get you closer in turning into precious person. By looking right up and review this e-
book you can get many advantages.
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